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93% list POB first when  
asked which magazines  

come to mind about  
the surveying and  

mapping profession.

87%
87% reference Point of Beginning  

for articles and features,  
while 74% check it out for new  

products and technologies.

74%

Equipment and Software  
Usage/Purchase Plans

Saved for future  
reference

Visited advertiser’s  
website

Discussed with someone else  
(colleague, friend, etc) 

Passed along the magazine to  
someone else (colleague, friend, etc.)

Sought out more information  
via an Internet search

Purchased products or  
services advertised

Requested additional information directly from 
company/sales representative/distributor

Investigated  
competitive offerings

Recommended the purchase of  
products or services advertised

63%
59%
59%
58%
54%
36%
34%
25%
19%

91% have taken one  
or more actions!

reader profiles*

87% 87% of POB readers have some sort  
of involvement in company purchases.

As a result of seeing an advertisement  
in POB, readers have done the following:

GPS

Total Station

3D/Modeling Software

GIS Software

Point Cloud Processing Software

Terrestrial LiDAR

Photogrammetry

Mobile LiDAR

Aerial LiDAR

Hydrographic Surveying Equipment

Imagery Analysis Software

Aerial Camera

GPR/Subsurface Imaging Equipment

Other

54%
44%
26%
25%
13%
9%
8%
8%
7%
7%
7%
6%
2%
8%

Within the next 24  
months, POB readers  
plan to purchase, rent  
or use key pieces of  

equipment and software.

*	 POB Reader Preference/Profile Study 2011



reader profiles*

Strongly  
disagree

Disagree

Neither  
agree nor 
disagree

Agree

Strongly 
agree

81% of readers see  
POB as a reliable  

source of information.

85% agree that POB is  
an up-to-date source  

of information.

81% agree that POB magazine has  
advertisements that are relevant and 

useful to the profession.

GOVERNMENT

Business & Industry	T otal Qualified	 Percentage of Total

Surveying	 1,765	 4.8%

Civil Engineering	 687	 1.9%

Both Surveying & Civil Engineering	 2,133	 5.8%

Imaging (Photogrammetry/LiDAR/RS)	 86	 0.2%

GIS/Mapping	 485	 1.3%

D.O.T.	 904	 2.4%

Utilities	 241	 0.7%

Other	 100	 0.3%

**	 December 2012 BPA Brand Report

Total Qualified Circulation

	 37,005	 100%

2%

14%

75%

10%

1% 2%

17%

72%

9%

1%

18%

74%

7%

BPA-Audited Circulation** 

Private Corporation/Company

Business & Industry	T otal Qualified	 Percentage of Total

Surveying	 14,307	 38.7%

Civil Engineering	 3,280	 8.9%

Both Surveying & Civil Engineering	 8,963	 24.2%

Imaging (Photogrammetry/LiDAR/RS)	 322	 0.9%

GIS/Mapping	 579	 1.6%

Construction	 1,093	 3.0%

Training/Education	 174	 0.5%

Consulting	 1,282	 3.5%

Utilities	 237	 0.6%

Other Private Corp/Company	 268	 0.7%

*	 2011 POB Reader Preference/ 
	 Profile Study. Due to rounding, total  
	 for graphs may not equal 100



New Opportunities: GeoDataPoint

GeoDataPoint is a fully interconnected website from POB. Featuring insightful interviews and  
contributions from thought leaders in the geospatial profession, GeoDataPoint provides a  
dynamic, knowledgeable resource on cutting-edge technology, trends and best practices for  
professionals involved in collecting, processing and managing geospatial data for complex and  
converging markets. Your ads on GeoDataPoint will reach a broad audience of forward-thinking, 
technology-oriented professionals who are actively seeking new solutions.

Weekly eNewsletter

Banner: 468 x 60 pixels (2 per edition)

$350/week	  $1,250/4 weeks	  $3,900/13 weeks

website www.geodatapoint.com

Leaderboard: 728 x 90 pixels

Medium Rectangle: 300 x 250 pixels

Rectangle: 180 x 150 pixels

$695 per month	 $3,900 6/months	 $7,500/year

Available programs include:

Customized packages available to meet  
your complete integrated marketing 

needs. Contact Christin for more!



2013 editorial calendar (January - June)
JANUARY

	2013 Market Outlook
	MAPPS Geospatial Excellence Awards
	Photogrammetry/Aerial LiDAR
	Drafting and Design Software
	Construction Surveying
	MAPPS Winter Conference,  
Jan 27-31, Sunny Isles Beach, Fla. 

	 International LiDAR Forum,  
Feb 11-13, Denver

	World of Concrete,  
Feb 5-8, Las Vegas

FEBRUARY
	3D Trends in Surveying
	GNSS Surveying
	Data Collection
	Cadastral/Boundary Surveying
	Safety Issues
	NACo, Mar 2-6, Washington, DC

MARCH
	GeoDataPoint

	 » BIM
	 » GIS
	 » Sensor Technology

	Remote Sensing
	Aerial Photography/Digital Imagery
	Digital Terrain Modeling/Mapping
	 International Surveying/Mapping
	ASPRS Annual Conference,  
Mar 24-28, Baltimore

	Carlson User Conference, Apr. 7-10, Cincinnati
	SPAR International,  
Apr 15-18, Colorado Springs, Colo.

APRIL
	Laser Scanning & Imaging Implementation
	Mobile/Aerial/Terrestrial  
LiDAR Photogrammetry

	3D Modeling/Animation
	Data Management
	Hydrographic/Marine Surveying
	SPAR International,  
Apr 15-18, Colorado Springs, Colo.

	ACEC, Apr 21-24, Washington, DC
	NACE Annual Conference,  
Apr 21-25, Des Moines, Iowa 

	Offshore Tech Conference,  
May 6-9, Houston

MAY
	Salary & Benefits Trend Analysis
	Geodetic and Control Surveying
	Cloud Technology/Web-Based Data Servers
	Surveying for Infrastructure
	Hexagon 2013, June 3-6, Las Vegas

JUNE
	GeoDataPoint

	 » Data Fusion
	 » Using LiDAR Data in GIS
	 » Augmented Reality

/  Integrated Systems
	Post-Processing and Visualization Software
	GIS Data Management & Analysis
	Survey Summit/Esri UC,  
July 6-12, San Diego

Bonus  
Tradeshow  
Distribution

Market  
Focus

Software  
& Services

Special  
Report

Special  
Section

Hardware

issue 
close:
11/30

issue 
close:
01/04

issue 
close:
02/05

issue 
close:
05/03

issue 
close:
04/03

issue 
close:
03/05

submit
files 
for advertising

	POB – Bryon T. Palmer, Production Manager 
2401 W. Big Beaver Rd., Suite 700, Troy, Michigan 48084 
P: 248.244.6435 • palmerbt@bnpmedia.com

	FTP (preferred): Upload files: http://upload.bnpmedia.com
	Mail: Saved on CD or DVD (with Kodak approved proof)

We accept files in the following formats: 
Mac programs: Quark 7 or lower, Adobe InDesign, Illustrator and Photoshop CS3 or lower and  
high-res PDFs. Please Note: The same PC-compatible software is acceptable; however, the fonts  
will be replaced with Mac-compatible versions.

Graphic/photo formats accepted: 
Illustrator EPS, Photoshop TIFF. Please Note: Color graphics and photos should be CMYK.  
Images must be 300 dpi.



2013 editorial calendar (July - December)
July

	GeoLocator - Annual Buyers Guide
	MAPPS Special Section
	Aerial LiDAR
	Radios/Communications
/  Underwater Mapping & Imaging
	Surveying for Transportation
	MAPPS Summer Conference,  
July 22-26, Rockport, Maine

August
	GIS Integration
	GPS/GNSS Surveying
	Deformation Monitoring
/  Mobile Mapping
	Surveying for Energy
	APWA

September
	GeoDataPoint

	 » UAVs
	 » BIM
	 » Data Management for Machine Control

/  Satellite Imagery & Orthophotography
	GIS/Mapping
	 International Surveying
	Surveying for Environmental Applications
	 Intergeo, Oct 8-10, Essen, Germany

October
	Equipment Investment Forecast
	Laser Scanning and Imaging
	Rugged Tablets
	Field Solutions
	Point Cloud Processing & 3D Modeling
	Surveying for Forensic Applications
	ASPRS Fall Conference, Oct 29-31, Texas
	URISA??

November
	 Intergeo Innovation Showcase
	2013 Conference Schedule
/  RTK Networks
	Monitoring & Control
	BIM for Infrastructure

December
	GeoDataPoint

	 » Mining Applications & Technologies
	 » Digital Terrain Modeling
	 » Streamlined Field to Office Workflows

	High-Tech Total Stations
	GPS/GNSS Surveying
	Mapping Tools
	 Industrial/Plant Surveying

issue 
close:
06/04

issue 
close:
07/03

issue 
close:
08/02

issue 
close:
11/04

issue 
close:
10/03

issue 
close:
09/05

Invoices are payable in U.S. funds only, net 30 days. 1½% per month service charge thereafter 
(½% in Texas). Advertisements originating outside the U.S. must be prepaid. Extension of credit 
is subject to approval of the credit department. First-time advertisers will be required to provide 
credit information or prepayment at the start of their advertising program. The publisher reserves 
the right to hold advertiser and/or agency jointly responsible and liable for money due and payable 
to the publisher. Should it become necessary to refer any outstanding balance to an outside  
agency or attorney for collection, customer understands and agrees to pay all collection costs, 
including finance charges, court costs and attorney fees. All changes and/or cancellations to  
existing contracts must be made in writing four weeks prior to the sales close date.

payment instructions:

submit
files 
for advertising
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Print Marketing Opportunities

NET Classified Rates
	 1x	 3x	 6x	 12x

Line Ads - Print & Online	 $155	 $150	 $140	 $120
Per 30 words includes print and online  
placement for corresponding month

	 1x	 3x	 6x	 12x

Line Ads - Online Only	 $140	 $135	 $125	 $105
Per 30 words for one month

	 1x	 3x	 6x	 12x

Display Classifieds	 $220	 $210	 $195	 $155
Per column inch – 2.25 x 1

				    12x

Listing Package: Print and Online (12x packages only)
	College/University Programs			   $625
	Instrument Repair, GPS Services, 			   $930

	 GIS Services, Photogrammetric Services,  
Dealers, 3D Laser, Scanning Services and  
Machine Control Data Prep Services

1 column = 2.2083”
2 column = 4.6667”
3 column = 7.1250”

dimensions

POB delivers the highest quality editorial coverage that 37,005*  
geomatics professionals depend on to innovate their products in the 
marketplace. These professionals are also looking for products and 
services that will help them achieve success as they develop new 
items. Each issue of POB provides this sector of the geomatics  
industry with ideas for increasing productivity, maximizing efficiencies 
and enhancing profit margins. Having your company’s marketing  
message appear in POB is essential.

*Source: December 2012 BPA Brand Report

2013 GROSS rate card (includes color):
	 1x	 3x	 6x	 12x	 18x	 24x

Full Page	 $8,500	 $8,200	 $7,965	 $7,420	 $7,130	 $6,860

2/3	 $6,275	 $6,080	 $5,915	 $5,545	 $5,370	 $5,185

1/2	 $4,730	 $4,565	 $4,430	 $4,155	 $4,010	 $3,865

1/3	 $3,485	 $3,370	 $3,290	 $3,070	 $2,970	 $2,875

1/4	 $2,980	 $2,895	 $2,825	 $2,650	 $2,565	 $2,485

1/6	 $2,495	 $2,425	 $2,360	 $2,240	 $2,175	 $2,115

Interior Cover	 $9,530	 $9,230	 $8,995	 $8,450	 $8,160	 $7,890

Back Cover	 $10,045	 $9,745	 $9,510	 $8,965	 $8,675	 $8,405

REPRINTS & EPRINTS

print ad specs
Full page with bleed  
8.375” x 11”	 
Full Page Trim  
8.125” x 10.75”

2/3 Page Vertical  
4.5” x 10”

1/2 Page Vertical  
3.375” x 10”

1/2 Page Island  
4.5” x 7.5”

1/3 Page Vertical  
2.125” x 10”

1/2 Page Horizontal  
7” x 4.875”

1/3 Page Square  
4.5” x 4.875”

1/4 Page Vertical  
3.375” x 4.875”

1

2

3

4

5

6

7

8

1 2 3 4

5 6 7 8

Print and electronic reprints are available in quantities of 500 or more.  
Print reprints ship in 3-4 weeks. Digital reprints email even faster.

Contact Jill for your custom, no-obligation quote:
Jill DeVries: (248) 244-1726 or devriesj@bnpmedia.com.

method was not limited by distance and 
was possible anywhere wireless data 
service could be obtained. The use of 
this technology for GPS surveying at 
the beginning of the project was in its 
infancy. Still, the HRG team believed 
that applying this technology to the 
RTK survey method could provide sub-
stantial improvements in efficiency while 
achieving the required accuracy. 

HRG personnel determined that 
Airlink cellular modems via a nine-pin 
serial port could be readily interfaced with 
the Trimble R8 and 5800 GPS receivers 
used for field surveys. Once the modems 
were configured properly, real-time data 
could be transmitted by one modem at 
the base receiver to its “mate” connected 
to a rover receiver realizing a modem 
“pair.” After establishing the connection 
through a wireless network, a high-quality 
“fixed” RTK solution was achieved, which 

A checkpoint collection. Below: A 

Pennsylvania topo map showing the  

distribution of orthophoto checkpoints.

guaranteeing that the public was getting a reliably accurate dataset. The HRG proj-ect team had just three years and a limited budget to cover a project area consisting of 46,000 square miles in 67 counties. Meeting the objectives required the right technology and an innovative approach.
An equal distribution of checkpoints across the data collection area was a key project requirement. For the orthophotog-raphy checkpoints, the HRG team selected photo-identifiable ground features in the office prior to the survey. Using the PAMAP 

orthophotography in Esri ArcMap software, survey technicians “heads up” digi-tized each checkpoint over existing surface features vis-ible on the imagery before field visits. These points were then imported into Panasonic Toughbooks with Delorme Street Atlas software so that they could be easily navigat-ed to while in the field. The use of this GPS navigation software was essential as field personnel moved through unfamiliar terrain and greatly increased efficiency.The LiDAR points proved more chal-lenging since they essentially had to be chosen “on the fly” in the field. The HRG team had to select points that fit the crite-ria for the five land cover classes and were also distributed well spatially while also meeting criteria set by Dewberry.The criteria were based on the 1998 National Standard for Spatial Data Accuracy (NSSDA) and specified that horizontal accuracy would be tested by comparing the planimetric coordinates of well-defined points in the dataset with coordinates of the same points from an independent source of higher accuracy. Vertical accuracy would be tested by comparing the elevations in the data-set with elevations of the same points as determined from an independent source of higher accuracy. Since the NSSDA was developed before widespread use of LiDAR, the project team also relied on supplemental guidelines issued by the American Society for Photogrammetry and Remote Sensing (ASPRS), the National Digital Elevation Program (NDEP) and FEMA for vertical accuracy testing of LiDAR data. These guidelines recommend surveying 100 vertical check-

points for each LiDAR collection block, which equated to 20 checkpoints each for the five land cover types specified in the project (bare ground, high grass, brush, woods and urban). 
The accuracy of all checkpoint survey-ing required the use of dual-frequency GPS equipment. GPS offers substantial benefits over conventional (angle/distance) survey methods, but at the time the survey began, only two methods of GPS surveying were commonly used: static and radio-based RTK. Neither method was satisfactory for the purposes of this survey. Time constraints and a high volume of checkpoints over an expansive, statewide project area ruled out the use of static GPS due to the lengthy observation times required. The other drawback to this method was that there was no way to verify the quality of the data being col-lected until it was downloaded and pro-cessed in the office. This was of particular concern in relation to the checkpoints in the “woods” land cover class. To survey these points, an inter-visible pair of control points had to be set and observed with GPS. The control points were then occu-pied with an electronic total station, and the checkpoint was measured under tree cover where GPS is ineffective. RTK GPS was impractical due to the large geographic area of the project; most broadcast radio signals are limited to a range of two to five miles. Rapidly and cost-effectively collecting a high volume of checkpoints over an expansive area that had highly accurate horizontal and vertical positions required a different approach.

Cellular modems were being suc-cessfully employed by other industries to provide real-time data for commu-nication and remote monitoring. The sending and receiving of data with this 

Adaptability is key to ground truthing in support of quality assurance and quality control analysis of the PAMAP Program data.

Opener: An ortho and urban land  classification checkpoint. Inset: A high grass LiDAR land cover  classification checkpoint.

By Eric Orndorff, MS, PLS,  
and Zachary Lupold, BS P AMAP is the base map of the 

Commonwealth of Pennsylvania 

and primarily consists of color 

orthophotography and LiDAR elevation 

data. The seamless, consistent, high-reso-

lution set of digital geospatial data provides 

vital components of the state’s spatial data 

infrastructure for use by citizens, state and 

federal agencies, county and municipal 

government, institutions, business enti-

ties and community organizations. The 

initiative was launched in 2001 and is 

managed as a partnership between the 

Pennsylvania Department of Conservation 

and Natural Resources (DCNR) and 

the Office of Administration – Office for 

Information Technology (OIT). On behalf 

of the Commonwealth, The Pennsylvania 

State University oversees PAMAP produc-

tion and coordinates long-term program 

design and implementation. 
In 2007, Penn State contracted 

Dewberry, a full-service engineering and 

surveying firm, headquartered in Fairfax, 

Va., to provide independent accuracy 

testing and qualitative analysis of the 

data collected for the PAMAP Program. 

Dewberry, in turn, contracted Herbert, 

Rowland & Grubic Inc. (HRG), a multidis-

ciplinary engineering and related services 

firm based in Harrisburg, Pa., to perform 

the statewide data collection of check-

points that were needed to support quality 

assurance and quality control (QA/QC) 

analysis of both the PAMAP LiDAR data 

and orthophotography. Due to the mul-

tiple data vendors involved in the PAMAP 

initiative and the varying dates of capture, 

this “ground truth” testing was essential in 

in search of theTruth

into an incentive for the owner to engage 
in work which enhances and contributes 
to the economy. With the recognition of 
property rights and due process which 
affords it marketability, an individual will 
become a participant in the production 
cycle which creates profit and/or loss, 
which in return contributes to the econom-
ic growth of a nation and finally raises the 
standard of living. This kind of economic 
empowerment spreads beyond a nation to 
link countries at a common ground, i.e. the 
international market.”

Releasing the value of property provides 
benefits to more than just the individual 
property owners. In sub-Saharan Africa, 
municipal and metropolitan authorities 
face debilitating challenges, often due to 
lack of money for local administration and 
development. The lax, or even nonexistent 
tax base can be attributed to the lack of 
functional cadastres. When the land is 
described and titled, its value is not just 
released to the owner; the land can also 
be assessed and taxed to provide funds for 
local growth and investment. Thus, the 
fundamental role of the cadastre in eco-
nomic development is clear: The cadas-
tre gathers, manages and shares informa-
tion that defines and reinforces property 
rights. In turn, the property rights trans-
late directly into economic development, 
social stability and physical well being.

A large percentage of land information 
is based on spatial data, with maps and dia-
grams playing the key role. Although some 
form of cadastre exists in many developing 
regions, the information has evolved and 
coalesced from multiple, often haphazard 
systems for land description. Paper records, 
often incomplete and poorly organized, 
make up a large percentage of the cadas-
tral database in many regions. Information 
cannot be verified, shared or compared 
against other systems, and thus does not 
satisfy requirements of financial institutions 
to release the capital value of the land. 
Cadastres may be fragmented as well, with 
bits of related information held by differ-
ent agencies in different locations. This 

introduces cost and complexity in gaining 
and using rights to property, which affects 
the poor the most. De Soto describes how 
it required 728 separate steps for a poor 
person to obtain a title for property near 
Lima, Peru. In contrast, a wealthy person 
has the means to navigate the regulatory 
maze, often bypassing delays and high fees. 

Modern cadastral systems can replace 
the old methods in a sustainable, cost-
effective manner, and digital information is 
quickly replacing paper maps and records, 
both in developed and developing coun-
tries. In digital format, records are more 
easily protected against fire or destruction 
and can be indexed for access by search 
engines and land information databases. 
This can help to detect ownership con-
flicts and track usage agreements (ease-
ments, leases and rights of way) attached 

to parcels. A central or regional data-
base based on a Geographic Information 
System (GIS) is a common, highly effec-
tive platform for managing cadastral infor-
mation. Within a GIS, a series of layers 
can be customized to handle cadastral 
information. These layers provide accu-
rate, secure records of the description, 
ownership and usage rights for parcels. 
A parcel’s chain of title can be traced and 
managed, which eliminates a source of risk 
for financial investors and makes it easier 
to release the property’s capital value. The 
land information system can link cadas-
tral data to other attributes as well. For 
example, spatial and numerical informa-
tion on topography, environmental condi-
tions, land use and natural resources can 
be linked to the graphical depictions of 
real property. 

Surveyors in Benin receive training on the 

Trimble GNSS for cadastral  

surveys. The reference station in the fore-

ground will enable them to conduct RTK 

surveys in remote locations.

A round the world, billions of people reside on land they do not own or have legal rights to occupy. In some cases, they may have permission of the state or landowner to use the land, but they do not have a long-term guarantee of the right to use the property. As a result, these residents have little incentive to invest in property improvements. In rural areas, a farmer who has no tenure or assurance of access to land is not likely to install irrigation or other systems to improve the agricultural productivity. In some develop-ing countries’ urban areas, the absence of defined property rights is a common factor in slums and barrios, where residents invest little or nothing in land improvements. In many of these situations, it is nearly impossible to gain secure title to land or real property. The reason for this lies in the lack of mechanisms that can reli-ably describe land and its ownership. For example, the boundary of a parcel may be poorly defined (if it is defined at all) and known only by general reference to natural features. Simple oral descriptions of land are not uncommon. Within families or clans, ownership of the land may be assigned and transferred with little docu-mentation, and is often subject to dispute. In some areas, people may have so-called usufructuary rights to occupy real prop-erty owned by others. But frequently, these rights carry no secure or transferable finan-cial benefits, and the rights often disappear once the grantee dies or moves away. Clearly, if the risk of being pushed off the land is high, then there is no incentive to invest or improve.  
In his book “The Mystery of Capital,” Hernando de Soto presented the theory that a unified legal system of property rights is the catalyst that releases the capital value of land. By comparing the experience of Western nations with that of developing countries in South America, de Soto demonstrates that secure title and valuation of land and property are funda-mental drivers to economic stability and growth. The success of the West comes in part from centuries-old systems for gath-ering, managing and sharing information about real property, including its owner-ship, extents, value and usage. There is strong empirical support for de Soto’s theory. In its International Property 

Rights Index 2009 Report, the Property Rights Alliance provides an analysis based on the quality of a country’s land definition and ownership systems, together with the system of legal protection that reinforces the ownership. The report’s lead author, Anne Chandima Dedigama, illustrates the positive relationship between land titling and a country’s economic strength or gross domestic production (GDP). The report reveals that even small countries that have strong land titling and informa-tion systems tend to have greater wealth than larger countries where the systems for land ownership are lacking.In a separate study, Sebastian Galiani and Ernesto Shargrodsky researched the effect of property titling and ownership within the San Francisco Solano barrio near Buenos Aires, Argentina. Their data 

showed how poor households with full property rights differ from nearby homes that have only usufructuary land rights. The study found that full property rights resulted in substantially increased investment and improved living conditions. It also found that families with property rights were smaller, and relied less on the presence of extended family members. Education for the children in these families tended to be higher as well. The study concluded, “In sum, entitling the poor increases their investment both in the house and in the human capital of their children, which will contribute to reduce the poverty of the next generation.”Dedigama agrees: “When a property has value, it affords the owner an opportu-nity to participate in the economic process through successful entrepreneurial and/or agricultural activities. Property changes A reference station in Burkina Faso. The simple enclosure protects the 

antenna and mount, electronics and radio antenna. A solar panel provides 

electric power for the station. Opposite: Dense development can conceal 

incomplete or nonexistent cadastral information. The lack of clear title to 

land significantly impedes economic development. Inset: Technicians from 

ATEF (Agence d'Aménagement, de Topographie et d'Expertise Foncière, 

Development Agency of Surveying and Land Expertise) collect survey  

data at the Gampela site in Burkina Faso. The site is home to one of the 

country’s CORS stations. Photos courtesy of Trimble except where noted.

The Value of Land

Land information and 
titling systems, built on 
a foundation of accurate 
spatial data, are a cornerstone of economic 

stability and growth. 
By Bryn Fosburgh

Stock image courtesy of Photos.com



digital Marketing Opportunities

Video Showcase
Online video is a HUGE marketing channel. 
Every month, nearly 150 million Americans are 
watching videos online.* 

POB’s video showcase opportunity is integrated 
across all our platforms for maximum reach. 
Your video is hosted online at pobonline.com, 
showcased in print with a scannable QR code, 
featured in the POB eNews, and promoted in 
our social media channels. 

Video Player Sponsorship
POB's videos feature informative interviews and  
unique insights on current topics with Editor Christine  
Grahl and Associate Editor Alexis Brumm.

Digital Edition Sponsorship
Sponsoring POB’s digital edition offers exclusive coverage of your 
marketing message to our subscribers. When you sponsor a digital 
edition you receive the following:

	A 468 x 60 banner ad across the top of 
the digital edition email notification

	A 160 x 600 skyscraper ad that appears 
on every page of the digital edition

	Left-of-cover sponsorship page to  
display your advertising message. Your 
message can even include videos that 
play automatically when viewing the  
page in the digital edition.

88% 
of POB readers use/ 
view online video for  

instructional purposes.**

Get exclusive POB exposure on pobonline.com  
with the following sponsorship options:

	Your logo in POB's eNews with our Video  
	 Sponsorship promotion, reaching more than  
	 25,000* subscribers

	Choose from the following ad sizes to be  
	 featured in the video window while the  
	 episode is aired:
	 »	 Leaderboard (728 x 90)
	 »	 Banner (468 x 60)
	 »	 Rectangle (234 x 60)

	Company mention in social media pushes  
	 including Twitter, Facebook, and LinkedIn

	Plus, receive click-through numbers and  
	 number of visits from viewers!

»	Introductory Rates Available 
»	Add video intro ads or custom videos to  

your package for even more exposure. 
»	Contact your sales rep for more details!

*	 2011 POB Reader Preference/Profile Study

Includes your video file in .mov or .mp4 format, sized to 1280 x 720 HD,  
25 word description (included in print showcase page) and your company  
logo (also included in print showcase page).

.MOV .MP4 1280 x 720 HD

Podcasts 
Podcasts provide educational and promotional information to  
industry professionals through short audio presentations. 
Podcasts are available on demand and can be played online or 
transferred to a portable device. Sponsor your own exclusive, 
custom podcast or gain exposure to a growing audience by 
sponsoring an editorial podcast. For more information,  
contact your sales rep or visit http://portfolio.bnpmedia.com/podcasts.



digital Marketing Opportunities
Connect With Us

Social media usage is now the number one activity on the web.   
It’s no longer a fad; it’s a fundamental shift in the way we  
communicate. Collaborate with POB to create a smart social media 
strategy that communicates with customers and prospects. POB  
offers a number of opportunities for audience engagement through 
Facebook, Twitter, YouTube, LinkedIn and QR codes/mobile tags.  
Partner with POB to build a social presence for your brand!

lead generating  
products

Custom eNewsletters
Become a news leader for the profession by tapping into BNP  
Media’s marketing resources to develop your own eNewsletter.  
Stay in touch with your past, present and future customers, educate 
geomatics professionals with valuable content that is delivered on  
a consistent basis and show your products and/or services as  
solutions to common problems. Use video, white papers, and case 
studies within your eNewsletter to reach prospective customers.  
Contact Christin Schrei today for a quote!

Sneak Peek 
Engage POB subscribers before the print issue mails by sponsoring  
a Sneak Peek subscriber eBlast covering an upcoming feature 
article. When we eBlast the Sneak Peek, you receive all the  
leads from subscribers who click on the article or banner ad. 
Benefits of sponsoring a Sneak Peek include:

	Leads from subscribers who click on the article or banner ad
	Sole-sponsorship for greater visibility
	Engage readers before a story breaks

Social Media Sponsorships
Twitter Widget: Feed your tweets to pobonline.com. 
Place your logo as the sponsor with a link to your  
website. Tweets are visible to everyone who visits 
pobonline.com—not just those on Twitter. Sponsored 
Tweets: Send us your message, and we’ll launch it  
to our followers. Tweets are broadcast to our entire  
follower base.

Facebook Welcome Page: Be front and center! When 
fans visit our Facebook page, this is the first page they 
see. Facebook Notes: Your note (includes link and  
image) on our Facebook page reaches the news feeds of 
all our fans! Provides maximum visibility on Facebook.

YouTube Welcome Page: Broadcast your video  
advertisement within POB’s YouTube Channel.
»	 Advertiser clip played before or after a  
	 brand channel video.
»	 15 second video
»	 35 second video

Analytics
»	 Number of Views
»	 Viewer Demographics
»	 Traffic Sources
»	 Audience Retention

QR CODES
Your print ad goes interactive!
Link your ad to a vCard, mobile  
website, video, webinar, podcast  
or other online content readers  
can access using their mobile device.

Webinars – Now with VIDEO CAPABILITIES!
Sponsor a live or prerecorded video webinar, proven to enhance 
attendee engagement. Make your webinar more personal and 
impactful by showing a live video of the speaker, a demonstration 
of your product, and more. Of course, video webinars offer all the 
same features and benefits as our traditional webinar packages, including:

	Dynamic audience interaction	 	One-on-one prequalified sales
	Brand reinforcement	 	Market growth
	Measurable ROI	 	And more!

60% of registrants attend video webinars,* a 12% increase from BNP’s current attendee 
average.+ For webinar tips and more information, contact your sales rep or visit  
http://portfolio.bnpmedia.com/webinars. Single-sponsor and multi-sponsor packages 
are available, so contact Christin Schrei for more information about webinars with POB.

*ON24 2010 Webcasting Report, Webcast Benchmarks and Best Practices for Lead Generation, Averages
+2011 BNP Media corporate webinar averages



webSite & ENews Advertising Specifications

eNews Advertising

Product Highlight Ad	 144 x 144 pixels + 50 words

Banner Ad	 468 x 60 pixels

POBonline Advertising

Leaderboard Ad	 728 x 90 pixels

Skyscraper Ad	 160 x 600 pixels

Tile Ad	 160 x 60 pixels

POB’s eNewsletter in 2012*

POB’s eNews boasts 23,800 subscribers. 100% are opt-in!

POBonline.com
POBONLINE.COM IS BPA AUDITED
We invest in BPA audits so you can be  
confident with your online ad buys!**

Average page impressions	 32,658

Average user sessions	 16,215

Average unique browsers	 13,433

*	 Publisher’s own data
**	 December 2012 BPA Brand Report



OrangeTap

content marketing strategy · content development · custom publishing · targeted delivery

You are a B2B marketer. 

Your role is more than just branding, product promotion, and 
ad placements. You are responsible for building and maintaining 
an industry thought-leadership position for your brand. You are 
tasked with establishing trust and engagement between your 
brand and your customers. You are the one providing the sales 
team with qualifi ed leads and direct inquiries. You are the one 
exploring innovative and unique ways to communicate to your 
audience – all while making your brand more successful than it 
has ever been. You are a B2B marketer. And we’re here to help.

orangetap@bnpmedia.com  |  www.bnporangetap.com
Contact us for a free marketing consultation
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Content marketing is a technique that captures the attention of 
current and potential customers through high-quality, relevant 
content. In addition to earning your brand credibility as an  
industry thought leader, content marketing creates brand  
awareness, enhances search engine optimization, and enables 
lead generation.

Orangetap, BNP’s custom media group, helps you develop and execute content  
marketing campaigns that meet your specific needs. Our goal is to make the process 
as easy as possible for you — we’ll take on the tough stuff while you focus solely on 
your brand’s most important assets: your customers.

Content Development
Relevant content attracts an engaged audience. Orangetap taps into the editorial 
resources of BNP Media to create superior content for you to use in your marketing 
practices. We develop content specific to our partners’ individual needs, maximizing 
engagement across your target audience.

Custom Publishing
We equip your marketing team with the full range of publishing 
capabilities that our own internal brands use to produce  
magazines, websites, and e-media products. Your custom 
publishing project begins with the development of a compre-
hensive timeline created by your assigned BNP Project  
Manager. Our staff will then oversee the entire production of 
your project, offering you the added value of peace of mind.

Strategic Delivery
Marketing to the right audience is critical to your campaign. We help you  
reach your niche within our distinguished database of more than one  
million subscribers across a wide range of markets, including:

	Architecture, Engineering 	 	Food & Beverage 
	 & Construction	 	Gaming

	Manufacturing	 	Mechanical Systems
	Packaging	 	Security

In 2012, BNP Media is on pace  
to produce MORE THAN 200  

custom eNewsletters, averaging  
UP TO 200 leads each.

DID YOU 
KNOW?

Deliverable As:

•	 Blogs 	 •	 Books 
•	 Case studies	 •	 eBooks
•	 Directory/	 •	 Media kits 
	 show guides 	 •	 Videos
•	 eNewsletters	 •	 Websites
•	 Magazines	 •	 Podcasts
•	 Newsletters/	 •	 Webinars 
	 inserts	 •	 White papers



Contact POB

Clear Seas Research
Making the Complex Clear

Clear Seas Research is an industry-focused market research company  
dedicated to providing clear insights  
to complex business questions.

Beth Surowiec
T: 248-786-1619
surowiecb@clearseasresearch.com

POB's subscriber list is available for rent. You can  
make customized selections by title, industry,  

location, etc. to meet your specific needs. 
For move information, contact Kevin Collopy  

at 402-836-6265 or kevin.collopy@infogroup.comBNP Media helps people succeed  
in business with superior information.

Dan Murfey
Publisher
248-244-1277
murfeyd@bnpmedia.com

Christin Schrei
Advertising Sales Manager
248-393-4450
schreic@bnpmedia.com

Bryon Palmer
Production Manager 
248-244-6435
palmerbt@bnpmedia.com

KIM PAULSON
Classified Advertising Manager 
248-225-9177
paulsonk@bnpmedia.com

Christine L. Grahl
Editor
248-366-6981
pobeditor@bnpmedia.com

Douglas D. Fisher
MANAGING EDITOR
248-786-1586
fisherd@bnpmedia.com

Karen M. Scally
Group Editor
248-244-6465
scallyk@bnpmedia.com

Alexis Brumm
Associate Editor
248-786-1653
brumma@bnpmedia.com

Find us on TWITTER, Facebook, LINKEDIN AND YOUTUBE

See our full media kit including 
advertising packages, current 

editorial information and more! 
pobonline.com/mediakit


